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PREFACE 
 
First of all, the writer wants to thank to Allah SWT for the blessing and 
the guidance. The writer also gives gratitude to everybody who has supported in 
finishing this final project report entiteld “The Function of Press Release and Its 
Influence on The Advancement of Solo Grand Mall” 
This final project is written as a partial requirement in obtaining a degree 
in English Diploma Program, Faculty of Letters and Fine Arts, Sebelas Maret 
University.  
The writer did job training in Solo Grand Mall for about one month. In the 
job training, the writer was placed in Public Relation Division of Solo Grand 
Mall. In the job training, the writer got some useful experience. The writer also 
learnt about work of Public Relations Officer.  
In this report, the writer explain about the functions of Press Release and 
the influences of Press Release toward the public for the Advancement of Solo 
Grand Mall. 
The writer realizes that the final project is far from being perfect, and 
hopes that the reader can get some information from this report. Thank you.  
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ABSTRACT 
 
Fika Dewi Rahajeng, 2010. The Function of Press Release and Its 
Influence on The Advancement of Solo Grand Mall. English Diploma 
Program, Faculty of Letters and Fine Arts, UNS. 
This report is written based on the observation conducted by the writer in 
Solo Grand Mall during job training. 
The objectives of this final project report are to describe the function of 
Press Release and to explain the influence of Press Release on the advancement of 
Solo Grand Mall.  
The writer found that there are two kinds of Press Release in Solo Grand 
Mall. Each kind of Press Release has functions as follows: Press Release of events 
are to give useful, accurate, and interesting information for journalist; to create 
good image of Solo Grand Mall; and to evaluate the work of Public Relations 
Officer. Press Release of products are used for promoting new products and new 
tenants. 
Moreover, the writer also found the influence of Press Release on the 
advancement of Solo Grand Mall. The influences of Press Release of events are: 
there are more costumers visiting Solo Grand Mall and more respect from public 
to Solo Grand Mall. Besides, the influences of Press Release of products are that 
the public get the references about new tenants and new products; public is more 
interested to buy needs at Solo Grand Mall; and the income of the tenant is 
increasing. 
Press Release is the important thing on the advancement of Solo Grand 
Mall. The functions and the influences of Press Release are needed to reach the 
vision and mission of Solo Grand Mall. 
Hopefully, this final project report can be beneficial to the readers, 
especially those who are interested in Public Relations. 
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function of Press Release and to explain the influence of Press 
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Grand Mall. Each kind of Press Release has functions as follows: 
Press Release of events are to give useful, accurate, and interesting 
information for journalist; to create good image of Solo Grand 
Mall; and to evaluate the work of Public Relations Officer. Press 
Release of products are used for promoting new products and new 
tenants. 
Moreover, the writer also found the influence of Press Release on 
the advancement of Solo Grand Mall. The influences of Press 
Release of events are: there are more costumers visiting Solo 
Grand Mall and more respect from public to Solo Grand Mall. 
Besides, the influences of Press Release of products are that the 
public get the references about new tenants and new products; 
public is more interested to buy needs at Solo Grand Mall; and the 
income of the tenant is increasing. 
Press Release is the important thing on the advancement of Solo 
Grand Mall. The functions and the influences of Press Release are 
needed to reach the vision and mission of Solo Grand Mall. 
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especially those who are interested in Public Relations. 
 
 
 
1 
CHAPTER I 
INTRODUCTION 
     A.Background 
Nowadays, the company has to be more creative and more competitive to 
balance the increasing demands and needs of the society. In this condition, every 
company has strategies to achieve trust from the society. The strategies are 
needed by company because the society’s satisfaction is the priority. One of the 
strategies is to maintain good image. Good image is shown in order to get public 
credibility. In this case, It gives profit to the company and the clients or partners. 
The strategies is related to Public Relations. Marston states that Public Relations 
is planned, persuasive communication designed to influence significant public. (in 
Ruslan 2000: 5). 
 To create a good image, the company needs Public Relation Division. 
Good image is a part of how the good relation is shown by Public Relation 
Officer. A success of Public Relations is one of ways to create, to develop, and to 
show good image of the company.   
 The Public Relations Division promotes research, teaching, and ethical 
practice of Public Relations as it seeks to build and maintain mutually beneficial 
relationships between organizations and their stakeholders. In other words, Public 
relation division is very important for the company. 
Solo Grand Mall is one of the companies. It is the biggest mall in 
Surakarta. Solo Grand Mall grows with the concept of the trade center that is 
packed like a mall. Solo Grand Mall  has  a  Public  Relations  Division  under the  
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supervision of General Manager. Public Relations Division in Solo Grand Mall is 
established to connect and to build direct contact with the community. 
  Public Relations Division has a way to display and to give complete 
information to the public about the activities held there. One of activities 
conducted by a Public Relations Officer of Solo Grand Mall is distributing a press 
release. Press release is one of the basic communication of the company. Press 
release in Solo Grand Mall, particularly,  is used to give information about events, 
new products, and  new tenants. Press release can be a good choice for Solo 
Grand Mall to promote everything that is offered there.  
Thus, the writer is interested to write the function of the Press release and 
how it affects public based on the job training accomplished by  the writer in Solo 
Grand Mall. 
 
                 B. Objective 
 
The objectives of this report are: 
1. To describe the function of Press Release in Solo Grand Mall. 
2. To explain the influence of Press Release on the advancement of Solo Grand 
Mall. 
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            C. Benefit 
The writer hopes that this report is beneficial for: 
1. Students of  English Diploma Program 
 As a source of information for graduates who want to work as Public 
Relations Officer  and as a guide to find out how the real working field. 
2. The company 
 As a way to get a better qualified human resources to be involved in the   
Public Relations works. 
 As a  means of information exchange between business and education 
fields. 
3. The writer 
 As an orientation to get some information about the real working fields. 
 As a way to know the job of Public Relations Officer in Solo Grand Mall. 
4. The other writers 
 As a references to share about the activity on the other company. 
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        CHAPTER II 
                      LITERATURE REVIEW 
A. Definition of Public Relations 
There are some definitions of Public Relations stated by experts.  According 
to Seitel, Public Relations is defined as: 
a distinctive management function which helps establish and 
maintain mutual lines of communications, understandings, 
acceptance, and cooperation between an organization and its 
publics; involves the management of problems or issues; helps 
management to keep informed  on and responsive to public 
opinion; defines and emphasize the responsibility of 
management to serve the public interest ; helps management 
keep abreast of and effectively utilize change, serving an early 
warning system to help anticipate trends; and uses research and 
sound and ethical communication techniques as its principal 
tools. ( in Soemirat & Ardianto, 2007: 13).  
 
 Harris defines Public Relations as “ the process of  planning, executing and 
evaluating programs that encourage purchase and consumer satisfaction through 
credible communication of information and impressions that identify companies 
and their products with the needs, wants, concerns and interest of consumers”. (in 
Kurdle and Sandler, 1995: 14) 
On the other side, Rivers.et.al stated that “Public Relation is the skill of 
communication of ideas to the various publics with the object of producing a 
desired result to change the public image of individual or corporation, or to other 
public attitude toward company policies”. (in Frida Kusumastuti, 2002: 15) 
Another definition is stated by Jefkins & Yadin stated that “Public Relation is 
a system of communication to create a good will”. (in Kriyantono, 2008: 3) 
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So, from those definitions, we can conclude that Public Relations is an 
important thing to make a good relation management in the company with the 
partners, clients, and publics. Public Relations is a Division that creates a 
communication in the company. They have to do it well, because it influences the 
public trust.  Furthermore, the Public Relations has a role to make a good 
reputation to the public.  
B. The Goals of Public Relations 
According  Kriyantono ( 2008 : 5-18)  the goals of Public Relations are: 
1. To create a mutual understanding to prohibit the wrong perception between a 
company and their public.  
2. To build corporate image for making positive reputation   
3. To build corporate image by corporate social responsibility program 
4. To build a favorable public opinion 
5. To build good will and responsibility  
Public Relations in its goals are about how the Public Relations create 
good opinion as an effort to achieve the trust of the public. Public Relations 
Officer has to know the goals of Public Relations because they have to build a 
better public understanding.  
C. Functions of Public Relations  
According the result of  65 Public Relation experts in Foundation for 
Public Relations Research and Education at 1975, Public Relations is a 
management function which their duties are: 
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1. Establishing and maintaining mutual lines of communications, understanding, 
acceptance and cooperation between an organization and its publics. 
2. Involving the management of problem and issues  
3. Helping management to keep informed on and responsive to public opinion. 
4. Defining and emphasizing the responsibility of management to serve public 
interest. 
5. Helping management to keep abreast of and utilize change. 
6. Serving an early warning system to help anticipate trends. 
7. Using research and ethical communication  techniques as its principal tools. 
In addition, according to Cutlip et.al (in Kriyantono, 2008: 19), the 
functions of Public Relations are: 
1. To support the management activities to reach the organization goal. 
2. To build harmonize relationship between organization with public 
3. To create two way communication with speading information from 
organization to the publics and distributing public’s opinion to the 
organization. 
4. To serve the publics and to advice the organization chairman to the public 
importance. 
The Public Relations Officer has to be more concern about these functions. 
The knowledge about the function can build up  the relationship between Public 
Relations Officer and the public. A good Public Relations Officer  has to bring 
these functions well because the good relationship is created by giving a good 
service from the Public Relations Officer to the public.  
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D. Activities of Public Relations 
There are many activities of Public Relations. The activities of Public 
Relations are dealt with society. The Public Relations Officer should do all the 
activities well, because it supports the management of the company. 
The activities of Public Relations according Cutlip & Center (1999: 36-37) 
are: 
1. Writing and Editing 
Composing print and broadcast news releases, feature stories, newsletters 
for employees and external stakeholders, correspondence, website and other 
online media messages, shareholder and  annual reports, speeches, brochures, 
films and slide show scripts, trade publication articles, institutional 
advertisements, and product and technical collateral materials.  
2.  Media Relations and Placement 
Contacting news media, magazines, Sunday supplements, freelance 
writers, and trade publications with the intent of getting them to publish or 
broadcast news and features about or originated by an organization. 
Responding to media requests for information verification of stories by the 
media, and access to authoritative sources. 
3. Research 
Gathering information about public opinion, trends, emerging issues, 
political climate and legislation, media coverage, special interest group, and 
other concerns related to an organization’s stakeholders. Searching the Internet, 
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online services and electronic government data bases. Designing program 
research, conducting  surveys, and hiring a research firm.  
4. Management and Administration 
Programming  and  planning  in  collaboration with  other managers,  
determining  needs,  establishing  priorities,  defining   public, setting goal and 
objective and developing strategy and tactics. Administering personnel, budget 
and   program schedule.  
5. Counseling 
Advising top Management on the social, political, and regulatory 
environments. Consulting with the management team on how to avoid or 
respond to crises, working with key decision makers to devise strategies for 
managing or responding to critical and sensitive issues.  
6. Special Events 
Arranging and managing  news conferences,  conventions, open house, 
ribbon cuttings and grand openings, anniversary celebrations, fund raising 
events, visiting dignitaries, award programs, and others special observances. 
7. Speaking 
Appearing before groups, coaching others for speaking assignments, and 
managing a speakers bureau to provide platforms for the organization before 
important audiences. 
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8. Production 
Creating communication using multimedia and knowledge and skills, 
including art, typography, photography, layout, computer desktop publishing, 
audiovisual recording and editing, and preparing audiovisual presentations. 
9. Training 
Preparing executives and other designated spokespersons to deal with 
media and to make other public appearances. Instructing others in the 
organizations to improve writing and communications skills. Helping 
introduce changes in organizational culture, policy, structure, and process.   
10.  Contact 
Serving As a liaison with media, community and other internal and 
external groups. Listening, negotiating, managing conflict and reaching 
agreement  as  mediator  between  and  organization and  its important 
stakeholders. Meeting and entertaining as host to guest and visitor. 
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E. Press Release 
E.   1. Definitions of Press Release 
There are a number of definitions about Press Release. Kriyantono states that 
“Press Release is pseudo news story that seeks to demonstrate to an editor or 
reporter the newsworthiness of a particular person , event, service or product”. 
(2008: 131). 
Based  on  Bivins ,  Press Release is “ an  information which is distributed to 
the press  , usually printed mass media”.  ( in Kasali , 2000 : 170).  
According to Sullivan, Press Release is “ a summary of facts about a program 
or issue on which you want media attention”. ( in Kriyantono, 2008: 137)  
From those definitions, it can be concluded  that Press Release is one of ways 
to provide some information to the public helped by media.  It contain facts of a 
company. Bivins  stated  that , “even though all  of Press Release have the same 
format, but  actually  it  has a  different  emphasis  on  the  information”, such as: 
1. Basic Press Release. It includes various information contained in an 
organization  or company that has a variety of news value to the local media, 
regional, or national. 
2. Release Product. It  includes transactions on the target of a specific product  
or  any  other  regular products for a  trade publication  in an industry. They  
can  deal with  their own  products,  customers  using  the product as the 
mainstay of business or market control. 
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3. Financial releases. It is used mainly in building relationships with 
shareholders. Generally a  lot of  local  media,  regional,  and  national  levels 
to highlight  the  financial  problems. 
 
E.  2. The Functions of the Press Release:  
The  functions of Press Release are: 
1. To coach a  good press relations between  journalists and editors 
2. To be used as a  tool to convince reporters to inform their readers about the 
company ( Kriyantono, 2004:137) 
From these functions, the Public Relations Officer has to make the best effort 
to write a release to be distributed to the media. Public Relations Officer has to 
know the real functions of Press Release to reach the goal of distributing Press 
Release. The good release shows that the Public Relations of the company works 
well.  
 
E. 3.The Elements of Press Release 
Jefkins  (in Soemirat , 2008: 61) stated that there are seven point formula to 
write Press release, such as: 
1. Subject  : What is published in Press Release? 
2. Organization : What is the name of the organization or company sending  
     the news release?           
3.   Location             : Where is the location of the news? 
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4.    Advantages          : Is there something new which is published, What are the  
     advantages or benefits from it? 
5.    Application  : What are its uses? Who are the users? 
6.    Details   : What are the specifications or details of the  information? 
7.    Source   : The sources of new release sender which is contacted to  
                          obtain more information about the new stuff, price lists, 
                          and etc.  
The elements can be used to write a good press release. It can be more 
acceptable to the media or public. 
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F. Definitions of Mall 
There are definitions of Mall, one of them is stated by Suwito. He states that 
Shopping Mall is ” a discovery room where we can find a lot of primary object to 
the tertiary”. (in  Fatkurohman, 2009: 12). Mall becomes a better place to get 
everything. The costumer can  choose anything they want in this place. They can 
move from  one block to another  blocks inside the mall.   
Mall is built to give comfort to the visitors or costumers . The visitors can 
enjoy the activities in a Mall in which has plenty facilities. The facilities are 
prepared to visitors who want to shop or just kill  their time. 
In short, a mall is a building which contains some facilities and has more than 
one blocks.  
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CHAPTER III 
DISCUSSION 
                A.Description of Solo Grand Mall 
A.1. Background of Solo Grand Mall 
Solo Grand Mall is the first and the biggest Mall in Surakarta. It has been 
operated  since December 4 
th
, 2004. Solo Grand Mall is located  in strategic 
place. It is on Jl. Slamet Riyadi  No 273. It  could be a good place to make a 
relationship with other company around there. The other company like Hotel, 
Bank, and Restaurant can be good partners for Solo Grand Mall. They can give 
positive side for Solo Grand Mall. There is a mutually beneficial relationship 
between them. 
Solo Grand Mall as the first Mall which is packed like a trade center has a 
concept of one stop shopping family, entertainment, and recreation. This concept  
shows that Solo Grand Mall can be a good place to go shopping and get an 
entertainment for family because the management of Solo Grand Mall sets up the 
Mall more complete. Costumers can  spend their money or just to have pleasure in 
the same place. There are many choices the costumers can choose when they visit 
Solo Grand Mall. There are Cineplex, Hypermart, Matahari Dept. Store, Food 
Court and etc. 
Solo Grand Mall (SGM) is located in Surakarta which is built on an area 
of 12,080 m² consist of 7 floors with a total of 63,000 m² . Wide Solo Grand Mall  
is currently the largest and most comprehensive building for the city of Solo and 
the surrounding. 
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Parts of Solo Grand Mall are: 
1. Basement 
There are hypermart which sells household needs, and parking area.  
2. Ground Floor 
There is an atrium as a place to hold events, Bread Talk, Matahari 
Department Stores, KFC, Sport Station and some other tenants. 
3. First Floor 
The first floor consists of some fashions and accesory shops like Naughty, 
Cutie, Heart, and Metta. Moreover, there are food tenants such as Pizza Hut 
and Bee’s. 
4. Second Floor 
In this floor, there are other fashion shops such as Maugust, number 61, 
Bengkel distro. The costumer can also buy some books in Kharisma Book 
Store. 
5. Third Floor 
The third floor consists of two sections. The first section is  food court and 
techno area, and the second floor of third floor is mezzanine area.  
In the first floor of third floor, the costumer can buy and choose some 
food. There are many kind of food in there like Japanese food, Indonesian 
food, and etc. In Techno area, there are many shops which sell any kind of 
gadgets, such as cell phone, laptop, camera, etc. While, in Mezzanine, there is 
a coffee shop. 
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6. Fourth floor 
Similar to the third floor, the fourth floor  consists of two sections. In the 
first section  there are Solo Billiard Center and Grand Cinema 21, and the 
fourth floor A is for the management office to conduct the management of 
Solo Grand Mall. 
7. Fifth Floor 
In fifth floor, there is parking area. It is as top floor of Solo Grand Mall. 
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A.2. Organization Structure of Solo Grand Mall  
Solo Grand Mall has an organization structure. The management of Solo 
Grand Mall consists of about 40 staffs. They are General Manager, Secretariat, 
Public Relations, Deputy General Manager, Spv and Staff of HRD and Legal, Spv 
and Staff of  Finance and Accounting, Spv and Staff of Building Service, Spv and 
Staff of Marcom. One of the divisions in the organization structure of Solo Grand 
Mall is Public Relations Division. The Public Relations Division in Solo Grand 
Mall is handled by a person only. It is under the supervision of General Manager. 
It is a division that is responsible to create good image of Solo Grand Mall. 
Public Relations Division in Solo Grand Mall has connection with Marketing 
Communication ( Marcom). Marcom consists of six people; two people handle 
the casual leasing and four people handle the event. Public Relations coordinates 
with Marcom to handle and  promote the events. The duties of Public Relations 
are to meet and promote the events to the media. While the duties of Marcom  is 
to handle the event from the beginning until the ending. Both of them coordinate 
to create good events for public.  
The job descriptions of Public Relation in Solo Grand Mall are: 
1. Meeting with some media partners to tell about some information in Solo 
Grand Mall. 
2. Writing Press release to be distributed to the media.  
3. Writing the articles to be published in local newsletter of Solo Grand Mall 
4. Coordinating with Marketing Communication to promote the events 
5. Clipping newspaper as files of the Public Relations Division 
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A.3. Activities of the  Job Training 
The writer did the job training from February 1
st
, 2009 to March 1 
st
, 2009. In 
Solo Grand Mall, the writer was placed in Public Relations Division. During the 
job training, the writer practiced how the Public Relations do their activities. The 
workdays of Solo Grand Mall are Monday to Friday from  09.00 am  up to 05.00 
pm and Saturday  from 09.00 am up to 03.00 pm. 
All the activities done by the writer in Public Relations Division were 
intended to practice and develop knowledge and ability in Public Relations field. 
The writer was helped and supported by all the employees in Solo Grand Mall, 
especially those in Public Relations Division. 
Everyday, the writer helped the Public Relations Officer to implement their 
duties such as making news clipping, making Press release, visiting some media 
partners, gathering with other Public Relations Officer, attending events and being  
telephone operator. 
1.    Clipping news about Solo Grand Mall 
Clipping newspaper is the most common activity of Public Relation Officer 
in Solo Grand Mall. Everyday, during the job training, the writer was ordered to 
collect news about Solo Grand Mall. The news contains events, products, tenants, 
or everything that happened in the company such as, criminal news, economic 
news, and etc.  
The newspaper partners of Solo Grand Mall are Solo Pos, Joglo Semar, and 
Radar Solo. They usually write the news about Solo Grand Mall in their news 
printed column. 
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 Beside to collect news of Solo Grand Mall, the writer had to collect the news 
from the competitors. The news from competitors like BTC, PGS, and Solo 
Square can be a motivation to increase the quality of services, facilities, and needs 
in Solo Grand Mall. The Public Relations Officer  analized  the news to know the 
advancement of the competitors. It is also as reference to know their activities.  
After collecting the news about events, products, and tenants, the clipping was 
attached  to a certain paper . The clipping served as a file that could be reread to 
know the increase of  Solo Grand Mall and competitors.  
2.    Helping Public Relations Officer to meet media partner. 
As a Mall which have some activities, Solo Grand Mall should be more 
friendly with some media partners like electronic media and mass media. The 
Public Relations Officer of Solo Grand Mall is responsible  to attract the media to 
attend in all activities held by Solo Grand Mall. The Public Relations Officer 
should have capability to create  good image about the company to gain the media 
trust. It is done to get good relationship between them. It is a way to show that the 
media is mainly part for the advancement of Solo Grand Mall. Good relation 
between them can help Solo Grand Mall promoting new products, new tenants, 
and new events. 
The Public Relations Officer usually meets the media partner if the media 
partner  needs  news about Solo Grand Mall or  Solo Grand Mall needs media to 
promote the information about what going on there. From the activities, the Public 
Relations Officer have duties to give some information about the news by 
answering the question in the interview with the media. The Public Relations 
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Officer should make a good condition when they meet some media partner. The 
good condition can create a good communication, so that both of them can feel 
comfortable. In this Public Relations activities, the writer accompanied the Public 
Relations Officer to meet the media. 
3.    Attending events 
Event is an activities which is held to celebrate and to promote something. 
The media needs to attend the event to get some information. It is needed to 
distribute the informations for public. Actually, the event in Solo Grand Mall is 
held to promote or to celebrate something. Usually, the events are prepared by 
Marcom and helped by Public Relations Officer. Marcom has responsibilities to 
create and handle the event, and Public Relations Officer help Marcom to 
promote the event. 
 When the writer did the job training there, there were many events held in 
Solo Grand Mall. One of the events attended by writer entittled “Spread of Love 
with Gong Xi Fa Cai”. It was an event to celebrate Imlek (Chinese New Year) and 
Valentines day. There were Barongsai performance, Wushu performance, 
Percussion show,  and  Chinese Caligraphy stand. The costumers or visitors could 
enjoy the events which was held on February 7
th
-14
th 
, 2010. It was held in 
weekend, so that there were many costumers and visitors visited Solo Grand Mall. 
The Wushu and Barongsai performances caught the costumer to enjoy the event 
from the beginning until the end. The increase of visitor could be seen from the 
number of people who visited the event.  
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In these activities, the writer was helping the Public Relations Officer to meet 
some media partners. The writer was invited to know how the events  handled by 
Marcom. The activities of Marcom when handling the events were to make BAK 
(Berita Acara Kesepakatan-Agreement Official Report) with the organizer, to 
prepare and decorate the stage, to attend the events, to take some documentation 
as files in Marcom Division, and to make a final report. These activities gave the 
writer a knowledge about handling event.  
4.   Gathering with  other Public Relations Officers  
It was the most interesting activity in Solo Grand Mall when the writer did 
the job training. In this activity, the writer joined the gathering of Public Relations 
Officer. The occasion was held in Prince Sahid Hotel. This Gathering was held 
only for Public Relations Officer Community. The Public Relations Officer from 
Solo Grand Mall competitors were also attended in this occasion. Each Public 
Relations Officer shared experiences from their company. They told about how 
they solved the problem when something happened in their company, how they  
created new image for the advancement of their company, and they also  
discussed about how to make a good relationship between them. There were many 
programs discussed  at that time. One of programs discussed was  Public 
Relations Officer workshop. It was a moment to share the experiences and to give 
some informations between Public Relations Officers. It was important for other 
Public Relations Officer to learn about how to solve problems. It was expected 
that it would be a motivation for Public Relations Officer to keep learning and 
improving.  
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5.    Making Press Release 
Making Press Release is a common activity in Public Relations of Solo Grand 
Mall. It is made to be distributed to the media. During job training, there were two 
kinds of Press Release written by writer. There were Press Release of events and 
Press Release of Products. The Press Release were “ Spread of Love with Gong 
Xi Fa Cai, “ Try Out Solo Grand Mall”, “ Best Performance IV dan Man of The 
Year 2009 Solo Grand Mall”, “ Citra Accessoris”, and “Blazerku”. 
The Press Release was written and was distributed for the media who can or 
can not  join the event . The Press Release was sent by email. It was done to make 
the distribution of the information to media easier.  
6. Being telephone operator in the office of Solo Grand Mall. 
The duties of the writer as a telephone operator were to answer the telephone 
and transfer the call from outside management to inside management, and vice 
versa. It is different from customer service of Solo Grand Mall. The customer 
service usually gives information to the costumer, but the telephone operator in 
Solo Grand Mall connects with partners, stakeholders, and tenants. The telephone 
operator has to answer the phone politely and patiently. 
From all activities that the writer done during the job training in Public 
Relations Officer of Solo Grand Mall, the writer acquired new experiences and 
learnt many things about the Public Relations activities. The writer learnt how to 
write Press Release, how to clip the news, how to work in team, and  how to be a 
good Public Relations Officer when meeting the media or public. 
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B. The Function of Press Release in Solo Grand Mall and Its  
Influence on Public 
During the Job Training, the writer had made the Press Release as one of 
activities that should be accomplished. The Press Release written by the writer 
were about events and products.  
 
B.1. Press Release of Events in Solo Grand Mall  
1.    The first event held in Solo Grand Mall during job training was “ Spread the 
Love with Gong Xi Fa Cai ”.  
SPREAD THE LOVE WITH GONG XI FA CAI 
 
Imlek adalah Tahun Baru China yang dirayakan setiap 
tahun oleh warga Tiong Hoa. Pada tahun ini Tahun Baru China 
atau Imlek jatuh pada tanggal 14 Februari 2010, yang 
bertepatan dengan hari Valentine atau hari kasih sayang. Solo 
Grand Mall adalah salah satu Mall di Solo yang ikut 
menyambut Tahun Baru China ini. Pada kesempatan kali ini, 
Solo Grand Mall mengusung tema “ Spread The Love With 
Gong Xi Fa Cai”. Solo Grand Mall akan mengadakan beberapa 
event antara lain, Oriental for All, Keroncong Oriental, Let’s 
Celebrate Chinese New Year, Imlek Anak, dan Valentine 
Celebration. 
Event dimulai pada hari Minggu, 7 Februari 2010 mulai 
pukul 12.00-17.00 dengan tema Oriental for All yang 
bertempat di Atrium Solo Grand Mall. Ada beberapa acara 
pada tema ini antara lain lomba melukis diatas lampion, 
menulis nama dengan huruf China, Mandarin Song 
Performance, ER Hu Performance, dan tari-tarian mandarin. 
Hari Kamis, 11 Februari 2010, mulai pukul 18.00-21.00 
dengan tema keroncong oriental dan masih ditempat yang 
sama, kali ini ada penampilan lagu-lagu mandarin yang diiringi 
dengan musik keroncong. Selanjutnya pada hari Jumat, 12 
Februari 2010 mulai pukul 16.00-21.00 dengan tema Let’s 
Celebrate Chine New Year yang akan disemarakkan dengan 
penampilan anak-anak dari Gilang Ramadhan Music Studio 
Drumer dan Barongsay Performance. Pada Hari Sabtu, 13 
Februari 2010 ada dua event dalam satu hari, yang pertama ada 
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Imlek anak dengan penampilan tari-tarian Mandarin, lomba 
fashion show dan operet imlek. Event yang kedua adalah untuk 
merayakan hari kasih sayang yang berlangsung pada pukul 
18.00-21.00, ada Jazz live music performance ysng bertempat 
di lantai 3 Food Court Solo Grand Mall. Pada hari terakhir 
yaitu hari Minggu, 14 Februari 2010 diadakan beberapa acara 
antara lain tarian Mandarin, baca Puisi dalam bahasa Mandarin, 
Singing Contest Final, Talk Show tentang Feng Shui, Talk 
Show tentang Imlek, Wushu dan barongsay & Liong 
performance. 
 
It was an event that mixed between imlek and valentine day. There were 
performances there such as, barongsai, percussion, wushu, and band performance. 
Besides, Chinese Caligraphy stand attracted costumers to know the meaning of 
their name according to Chinese letter.  
To give some information about this event, Press Release was  sent  to  
media. The Press Release contained date, location, time, goal, and performers of 
the event. The event was held on 7
th
-14
th
 February 2010 in the atrium of Solo 
Grand Mall. The goal of the event was written in the Press Release. It was held to 
celebrate Imlek ( Chinese New Year) and Valentine’s day. Moreover, the event 
was held to entertain the costumers and visitors.  
The Press Release written by Public Relations Officer of Solo Grand Mall 
was sent for mass and electronic media by email. It was the easiest way for Public 
Relations Officer to tell about this event. After received the Press Release, the 
media edited it in the form of news. The news was processed before it was 
distributed to the Public. 
The news was distributed by media to attract the people to come in Solo 
Grand Mall. The people activities who visited Solo Grand Mall provided positive 
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image for Solo Grand Mall. The costumers who visited Solo Grand Mall were 
increasing. It was shown by the number of costumers in that day. The Mall was 
very crowded. It also gave the profit to the tenants there.  The tenants got more 
income through that event. 
In this condition, the Press Release brought many benefits to Solo Grand 
Mall and the media. The Press Release gave useful, accurate, and interesting 
information for the journalists. Press Release is a way in connecting to the public 
helped by media.  
To the advancement of Solo Grand Mall, Press Release influences people to 
visit Solo Grand Mall. The people who visited Solo Grand Mall can give more 
motivation for Management to raise the service of Solo Grand Mall, so that the 
public trust can be reached by Solo Grand Mall.  
 
2. The second event held in Solo Grand Mall during the job training was 
“Hypermart Peduli Pelajar”.  It shows that it was an education event. The event 
was held by Hypermart and Faber Castle.  
TRY OUT SOLO GRAND MALL 
 
Saat ini murid-murid SMA dan SMK sederajat se 
Indonesia sedang disibukkan dengan ujian nasional dan 
seleksi penerimaan mahasiswa baru. Sebagai bentuk 
kepedulian terhadap pendidikan bagi masyarakat di 
wilayah Surakarta, Hypermart bekerja sama dengan Faber 
Castle dan Solo Grand Mall mengadakan acara simulasi 
pengisian form lembar jawab komputer. Acara ini 
dimaksudkan untuk memberikan informasi yang lebih 
lengkap mengenai bagaimana cara pengisian form lembar 
jawab komputer yang diikuti oleh 300 an pelajar SMA dan 
SMK se Surakarta. 
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Kegiatan yang mengambil tag line “Hypermart Peduli 
Pelajar “ ini akan diadakan pada tanggal 28 Februari 2010 
pada pukul 09.00-11.00 WIB di area lantai mezzanine 
Solo Grand Mall. Kegiatan serupa yang mengedepankan 
tentang pendidikan telah sering diadakan oleh Solo Grand 
Mall. Hal ini menunjukkan bahwa Solo Grand Mall 
adalah Mall terlengkap dan terbesar di kota Solo dimana 
kehadirannya tidak hanya sebagai tempat belanja tetapi 
juga sebagai mall yang peduli terhadap pendidikan. 
 
The event was held in third floor mezzanine area of Solo Grand Mall on 
February 28
th 
2010 at 9 a.m. until 11 a.m. The target of this event was the third 
grade of senior high school students. It was held by Hypermart and Faber Castle 
to give information for the students to face the final examination. The simulation 
to work in computer form was shown in this event. About 300 people attended the 
simulation. It was needed by them to do the final examination well. The event 
also showed that Solo Grand Mall care about Solonese education. Solo Grand 
Mall as an icon of Solo did not only give entertainment but also education for 
costumers.  
The Press Release was distributed to media two days before the event. It was 
sent by email to journalists.  The journalist processed it in the form of news and 
was then distributed for public. The news that was edited by media made a lot of 
people interested with the event. They admitted that it was a positive event. Some 
information about doing the final examination was explained there.  
One of the Press Release functions is to create a good relation between media 
and company. It looks from the connectivity of them. Media can not live without 
news and news can not be distributed for public without media. Media needs news 
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to give information to the Public, and Press Release gives  an ease to media to 
write news. Good relationship can be built from the needs of both of them.  
From the event, the influence of Press Release could be seen from the number 
of people who joined in the event. It showed that the costumer was interested to 
the event. Besides, it made the costumer believe that Solo Grand Mall gave the 
best for them. The education event that was held in Solo Grand Mall showed that 
Solo Grand Mall tried to give the best for the public.  
 
3.    The third  event was “ Best Performance Periode IV dan Man of the year 
2009 SGM” . It was the internal event of  Management Solo Grand Mall. 
“Best Performance Periode IV dan Man of the Year 2009 
Solo Grand Mall” 
 
Sebagai bentuk apresiasi dan penghargaan terhadap 
karyawan, Management Solo Grand Mall akan 
mengadakan acara Best Performance Periode IV dan Man 
of The Year 2009. Acara yang rutin diadakan setiap tiga 
bulan (agenda triwulan ) dan setahun sekali ini wajib 
diikuti oleh  semua karyawan Management Solo Grand 
Mall dan Sub Cont (Sub Contractor). Man of the Year 
sendiri merupakan penghargaan yang diberikan kepada 
karyawan yang berprestasi dalam kinerjanya selama 
setahun terakhir. Penilaiannya meliputi: pencapaian target, 
kedisiplinan, totalitas kerja dan masih banyak lagi dimana 
untuk tahun ini sudah yang ketiga kalinya 
diselenggarakan. 
Pada tahun ini, Best Performance dan Man of The Year 
diadakan secara bersamaan yaitu, pada hari Selasa,2 Maret 
2010 bertempat di area parkir lantai 4A sebelah utara. 
Acara yang mengambil tema “ Awali Tahunmu dengan 
selalu berfikir positif” ini juga diadakan dengan semangat 
Tahun Baru China yang masih terasa hingga saat ini. 
Rencananya acara ini akan dimulai pada pukul 08.00 s/d 
pukul 10.00 WIB dan akan didominasi warna merah, 
karena semua undangan yang akan hadir diwajibkan 
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memakai dresscode warna merah sebagai simbol 
keberanian team Solo Grand Mall untuk lebih maju lagi 
dan senantiasa dapat memberikan pelayanan terbaik 
kepada masyarajkat. Ada beberapa rangkaian acara yang 
telah disusun oleh Panitia penyelenggara, antara lain 
sambutan-sambutan yang salah satunya akan  diisi oleh 
Yanto Zefania selaku GM Solo Grand Mall. Selain itu, 
akan diadakan game dan beberapa acara hiburan lainnya. 
Sebagai puncak acara akan diadakan pemilihan “ Man of 
The year 2009” dengan pemberian hadiah yang berupa 
sebuah Sepeda Motor, sedangkan untuk hadiah Best 
Performance sendiri, panitia penyelenggara menyediakan 
LCD, Lemari es, Mesin cuci, DVD, dan sejumlah uang 
bagi para kandidat Best Performance.  
 
The Press Release about this event was distributed to inform the public that 
Management of Solo Grand Mall presented achievement awards to the best 
employees. The category of this achievement were looked from the work, 
discipline, and loyality of their job. The event was held on Wednesday, 
 
March, 
2
th 
2010 on fourth floor parking area. It was starting at 8 a.m. until 10 a.m. The 
theme of this event was “ Awali tahunmu dengan selalu berfikir positif”. It was  
held to motivate the employees to work hard. The people who joined in the event 
had to wear dresscode, and the dresscode of this event was red. It was a team 
courage symbol of Solo Grand Mall. There were agenda of the event. One of them 
was a speech from General Manager of Solo Grand Mall, Mr. Yanto Zefania. 
Many kind of rewards were given in this event. The rewards were motorcycle, 
television, DVD, LCD, and refrigerator.  
The Press Release was made by writer on 26 
th
 February 2010. It was 
distributed to the media on 1
th 
March 2010. The Press Release of this event was 
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dedicated to the public to show that Management Solo Grand Mall cares about 
their employees. 
The function of the Press Release was to tell about the internal event to the 
media. It was also to get the media to join the event.  Media came to the event on 
March, 3 
th
 2010. Media as partners of Solo Grand Mall attended the event and 
interviewed the Public Relations Officer to get more information about this event. 
The news about this event was written in the one column on the newspaper. 
The event that was held by management showed that the employees of Solo 
Grand Mall are ready to give good service for the public. The influence of the 
Press Release is that the public be more respectful to Solo Grand Mall. The Public 
can give complaint and suggestion for the advancement of Solo Grand Mall. The 
Management will accept the complaint well.  
B.2. Press Release of Solo Grand Mall’s Products 
In the period of February- March there were new tenants which rent the block 
of Solo Grand Mall. The new tenants have a characteristic of their stuff. One of 
the tenants was “Citra Accessories” . It was at the first block on Solo Grand Mall 
which sold many kind of necklaces, rings, and earrings.  
 
“Citra Accessoris” 
Accessories, benda ini memang sudah tidak asing 
lagi bagi kebanyakan orang, khususnya kaum remaja. 
Mereka menyukai berbagai macam accessoris agar 
penampilan mereka terlihat gaul dan funky. Apalagi di 
jaman sekarang, dengan model accessoris yang selalu up 
to date para remaja dengan segera mencari-cari dimana 
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bisa mendapatkannya dan tidak mau dibilang ketinggalan 
jaman. 
 Kini para remaja tidak perlu bingung untuk 
mendapatkan berbagai macam Accessoris, seperti kalung, 
gelang, cincin, dan anting. Sejak bulan Februari, telah 
dibuka counter baru “ Citra Accessoris” tepatnya di Lantai 
1 Solo Grand Mall yang menjual berbagai macam model 
kalung yang di bandrol dengan harga sekitar Rp. 5.000,00- 
Rp 85.000,00, sedangkan gelang biasa yang bermodel tali 
seharga Rp. 3500,00 serta gelang yang terbuat dari magnet 
atau biasa disebut gelang kesehatan harganya mulai dari 
Rp. 100.000,00- Rp. 125.000,00. Untuk itu tidak ada 
salahnya bagi para penggemar Accessories untuk 
berkunjung dan berbelanja ke “ Citra Accessories”. 
 
The Press Release was written to tell the public about “Citra Accessoris”  in 
Solo Grand Mall. It could give references for the public to buy many kind of 
accessoris there. The costumers could find Citra Accessoris in the first floor of 
Solo Grand Mall. The price of the accessoris was not expensive. The price ranged 
from five thousand rupiahs up to one hundred and twenty five  thousands rupiahs. 
It was appropriate with the material of the accessoris. The accessoris are made 
from  plastic, ribbon, metal, and magnet . Costumer could choose  model of the 
accessoris to suit  their needs.  
The Press Release in this part was written to promote the new products. The 
information is include the price, location of this block, and kind of the stuff. The 
price of the stuff can be references for the costumer to buy accessoris there. The 
location of the block is an ease for costumer to get the stuff. The news about 
product was commonly to share for public in the life style column by media. The 
life style column contains of many kind of products that can be references to the 
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public. The public needs the information about it because life style is the prymary 
needs for the public now.  
The references about new merchandises attracted public to come to Solo 
Grand Mall. The information about “Citra Accessoris” could be chosen for the 
public when they wanted to buy accessoris. Because of the Press Release, the 
income of the tenant was increased. It happened because some people who need 
accessories chose to buy it in “Citra Accessoris”. 
The second product was the formal clothes for work. For the employees, it 
was needed as a primary stuff. The name of this block is “Blazerku”.   
“Blazerku” 
Seringkali wanita bingung untuk memilih busana kerja yang 
nyaman, trendy, dan tentunya akan membuat si pemakai 
menjadi lebih cantik dan percaya diri. Kita bisa saja 
mengikuti model baju yang berkembang saat ini, namun 
perlu kita ingat model-model yang tengah trend saat ini 
apakah sesuai dengan kepribadian dan cocok untuk 
digunakan dalam keseharian saat bekerja. Ada beberapa tips 
pintar yang dapat digunakan untuk memilih busana kerja 
maupun blazer yang cocok dengan tampilan kepribadian 
anda, sehingga saat anda bekerja akan semakin nyaman dan 
tentunya percaya diri. 
Aneka koleksi blazer, blus, rok, dan celana panjang adalah 
pakaian wajib yang harus dimiliki oleh anda yang gemar 
menggunakan busana kerja. Sebelum anda membeli aneka 
koleksi tersebut ada beberapa hal yang eprlu diperhatikan 
anatara lain sebagai berikut: 
1. Pilihlah warna-warna yang netral untuk 
mempermudah memadu padankan dengan aneka aksesoris 
penunjang lainnya. 
2. Jangan lupa periksa kualitas jahitan busana kerja 
anda, karena busana kerja yang bagus memiliki jahitan yang 
rapi namun kuat. 
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3. Apabila anda ingin tampil lebih feminin pilihlah 
rok model A dengan warna netral agar mudah 
dipadupadankan dengan blazer. 
4. Jangan memilih pakaian kerja yang terlalu ketatb 
karena hal tersebut akan mengganggu kenyamanan anda 
saat bekerja, pilihlah sesuai ukuran tubuh anda sehingga 
akan pas asst anda kenalkan. 
Untuk melengkapi pakaian kantor anda di rumah, Aneka 
pilihan busana kerja dapat diperoleh di Solo Grand Mall, 
tepatnya di counter “Blazerku”. Mulai bulan Februari ini, 
Blazerku telah dibuka untuk membantu anda memenuhi 
kebutuhan kerja anda. Hal ini menjadi minat tersendiri bagi 
masyarakat yang ingin memperoleh kemeja dan 
perlengkapan ke kantor. Blazerku terletak di lantai dasar 
C06- C07 Solo Grand Mall. Harga setelan blazer yang 
dijual disini berkisar antara Rp. 170.000,00 hingga Rp 
260.000,00  
 
On the Press Release, the writer gave some tips to choose the formal clothes 
for work. Four tips was written to ease public to choose the formal clothes for 
work. In Solo Grand Mall, there was a block selling formal clothes for work. It 
was on Ground Floor C06-07 of Solo Grand Mall. The costumers could choose 
kind of the formal clothes for work like blazer, skirt, and trousers. The price 
started from one hundred seventy thousand rupiahs up to two hundred sixty 
thousand rupiahs.  
The Press Release was written to give references for the costumer about 
“Blazerku”. The Press Release about “Blazerku” was sent to the media to 
distribute for public. “Blazerku” gave the ease for the costumer to buy formal 
clothes for work there.  
The function of the Press Release was to tell about new products in Solo 
Grand Mall helped by media. In this Part, Solo Grand Mall helped by media to 
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promote about “Blazerku”, the new tenants in Solo Grand Mall. All of 
information about “Blazerku” was published for the costumer. The information 
are about the characteristic of product. The price of this product are the main 
information for the costumer. It is the references for the costumer when they read 
the news about the product. The Press Release about “Blazerku” give an ease Solo 
Grand Mall to promote the product. The Media was very important to Solo Grand 
Mall. It is the good partner for Solo Grand Mall. 
The effects of the Press Release was increasing the income of the tenants. 
The costumer prefered to buy many kind of formal clothes for work in 
“Blazerku”. It showed that the costumer of Solo Grand Mall was very interest 
with the tenants in Solo Grand Mall. So that, the profit from the public interest 
can be gotten for the advancement of Solo Grand Mall. 
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CHAPTER IV 
CONCLUSION AND SUGGESTION 
A. Conclusion 
After discussing the topic in chapter III, the writer gives conclusions and 
suggestions in order to get a clear understanding about the functions and the 
influences of Press Release to the advancement of Solo Grand Mall. 
From the discussion, there are some functions and influences of Press Release 
the writer concluded.  
The functions of Press Release of events: 
1. To give useful, accurate, and interesting information for journalist.  
It is an effective way of Solo Grand Mall to give information about the events 
to the media. Media could get the accurate information from the Press 
Release. This is an advantage that media gets. The news about the events can 
be distributed for public well. So, the public is well informed. 
2. To create good image of Solo Grand Mall.  
Press Release is written to create good image of Solo Grand Mall. The event 
is held as source to write Press Release. Press Release is written by Public 
Relation Officer of Solo Grand Mall as a way to promote the events to 
Public. The good image can be shown from the information of the Press 
Release.  
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3. To evaluate the Public Relations Officer work 
The influence of Press Release depends on the Public Relations Officer work. 
If Public Relations Officer can create an appropriate Press Release, Solo 
Grand Mall will get good profit from it.  
 
The influences of Press Release of events: 
1.  The Press Release which is written by Public Relations Officer of Solo Grand 
Mall gives effect for the advancement of Solo Grand Mall. The effect of 
Press Release about the events can be shown from the number of costumer 
visiting Solo Grand Mall. There are more costumers visiting Solo Grand Mall 
because of the information about events published for them. It attracts them 
to visit Solo Grand Mall.  
2.     Public is more respectful to Solo Grand Mall.  
The public gives complaint and suggestion about the events of Solo Grand 
Mall. The complaint and suggestion is needed for the advancement of Solo 
Grand Mall. 
 
The functions of Press Release of products 
1. To promote  products.  
Press Release is one of ways to promote the products of Solo Grand Mall. 
The costumers are given the information about the products. It gives the 
references for the costumers. 
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2. To promote the new tenants 
Besides products, Press Release is written to promote about the new tenants. 
Solo Grand Mall helps to promote the new tenants to the public. 
 
The influences of Press Release of products 
1. The Public get the references about new tenants and new products. 
Press Release is written to inform public about new tenants and new 
products. The information about it can give references for the public to buy 
those needs in Solo Grand Mall. The references of new tenants and new 
product can be chosen by the public. 
2. Public is more interested to buy the needs at Solo Grand Mall 
The needs of the costumer are sold in Solo Grand Mall. The needs available 
could attract the public’s interest to buy those things at Solo Grand Mall.   
3. The income of the tenant is increasing 
The effect of the Press Release is shown from the income of the tenants.The 
Press Release written by the writer about the new tenants and new products 
attracts the public to come and buy needs in Solo Grand Mall. The income of 
the tenant is increasing as the effect of Press Release. 
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B. Suggestion 
The writer would like to give some suggestion to: 
1. Public Relations Officer in Solo Grand Mall 
a. Public Relations Officer of Solo Grand Mall has to increase the capability 
of the writing of Press Release. Although it is a simple part of Public 
Relation Officer activities, Press Release is very important to reach the 
vision and mission of Solo Grand Mall. 
b. Public Relations Officer of Solo Grand Mall has to be more concerned 
about the relationship with media, because all Public Relation Officer’s 
activities are related to media.  
c. Public Relations of Solo Grand Mall has to increase the capability in 
making of Press Release. 
2. Management of Solo Grand Mall 
a. The Management of Solo Grand Mall is expected to evaluate the Public 
Relation Officer’s work to develop their capability  
b. Management should recruit more officers to fill Public Relations Officer 
position to get the best result. 
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